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STATE OF FLORIDA 

OFFICE OF THE ATTORNEY GENERAL 

IN THE MATTER OF: 

Azoogleads . com, Inc . CASE No. Ll0 ~3 -1157 

d/b/a Epic Advertising, Inc. 

_______________________________ ! 

ASSURANCE OF VOLUNTARY COMPLIANCE 

I. INTRODUCTION 

WHEREAS, pursuant to the provisions of Chapter 501, Part 

II, Florida Statutes, the OFFICE OF THE ATTORNEY GE~ERAL 

(hereinafter "OAG''), caused an inquiry to be made into the 

advertising and business practices pertaining to the internet 

mq.r}l;:eting services of Azoogleads.com 1 Inc., d/b/a Epic 

Advertising, Inc. (hereinafter "Epic") , with a principal 

business address of 512 7th Avenue! 12th Floor, New York, New York 

lOOlBi and 

WHEREAS, the OAG investigated the content in advertisements 

facilitated by Epic's advertising network; and 

WHEREAS, the OAG asserts that false information, and 

misleading and deceptive content facilitated by Epic's 
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advertising network constituted a deceptive or unfair trade 

practice; and 

WHEREAS, Epic denies any wrongdoing or violation of law, 

but desires to resolve this investigation in order to avoid the 

expense anq inconvenience of litigation; 

THEREFORE, without any admission that Epic has violated the 

law and for the purpose of resolution of this matter only, the 

Attorney General, by and through the undersigned, does in this 

matter accept this Assurance of Voluntary Compliance ( "AVC") in 

termination of this investigation with prejudice/ pursuant to 

Section 501.207(6), Florida Statutes, and by virtue of the 

authority vested in the OAG by said statute and without any 

finding of wrongdoing on the part of Epic or its subsidiaries. 

The OAG and Epic {hereinafter "the parties") hereby agree and 

stipulate to the following: 

II. JURISDICTION AND VENUE 

1. IT IS AGREED by the parties that Epic is an internet

based company that provides online adver-tising and marketing 

services . 

2. IT IS FURTHER AGREED by the parties that the State of 

Florida has jurisdiction ove;r Epic solely for the purpose of 

entering into this AVC and in any enforcement or investigative 

actions arising out of this AVC. 
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3. IT IS FURTHER AGREED by the parties that venue for any 

matter relating to or arising out of this AVC shall lie solely 

in Leon County, Florida. 

III. DEFINITIONS 

1. ''Advertising" (including "advertisement" and 

"advertise") includes any messag~ created, published and/or 

facilitated by or under the control of Epic's advertising 

network directly to the general public or any segment thereof 

that promotes or is likely to promote directly internet 

marketing products and/or services and includes messages created 

by Epic's affiliates that direct consumers to Epic's advertisers 

via Epic's advertising network. 

2. "Advertorial" includes any online advertisement that 

is dev eloped to appear to be, but is in fact not, an independent 

newsletter, 

publication . 

blog, update, feature or consumer-oriented 

3. "Affiliate" means any person, including third-party 

marketers, who participates in an Affiliate Program. 

4. ''Affil.iate Network" means any person who provide.s 

another person with Affiliates for an Affiliate Program or whom 

any person contracts with as an Affiliate to promote any good or 

service. 

5 . "Affiliate Program (a)" means 
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a. Any arrangement under which any marketer or 

seller of a product or service pays, offers to pay, or 

provides or offers to provide any form of consideration to 

Epic, either directly or through an Affiliate Network, to: 

(1) Provide the marketer or seller with, or 

refer to the marketer or seller, potential or actual 

customers; or 

{2) Otherwise market, advertise, or offer for 

sale the product or service on behalf of the marketer 

or seller; or 

b . Any arrangement under which Epic pays, offers to 

pay, or provides or offers to provide any form of 

consideration to any third party, either directly or 

through an Affiliate Network, to 

6. 

(1) Provide Epic with, or refer Epic, potential 

or actual customers; or 

(2) Otherwise market, advertise, or offer for 

sale any product or service on behalf of Epic. 

"Clea,r and conspicuous" or "clearly and 

conspicuously" describes a statement, representation, claim or 

term being conveyed that is readily noticeable and reasonably 

understandable by the persons to whom it is directed. When 

evaluating an advertisement, the following, without limitation, 

shall be considered in determining whether a statement, 
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representation, claim or term, is clearly and conspicuously 

disclosed: 

a . Whether it is of sufficient prominence in terms 

of size, placement, color, contrast, duration of 

appearance, sound .and speed, as to be readily noticeable 

and reasonably understandable by a person to whom it is 

directedi 

b . Whether it is presented to the person(s) to whom 

it is directed in a coherent and meaningful sequence with 

respect to other representations 1 statements, claims, or 

terms conveyed; 

c. Whether it is· contradictory to any 

representations, statements, claims 1 or terms it purports 

to clarify, modify, or explain, or otherwise contradictory 

or confusing in relation to any other representations , 

statement, claim, or term being conveyed; 

d . Whether abbreviations are being used and if so 

whether they are commonly understood by consumers acting 

reasonably under the circumstances; 

e . Whether the language and terms used are free of 

technical or legal jargon and are commonly understood by 

consumers acting reasonably under the c ircumstances; 

f. \A7hether in print or electronic media or orally 

represented, it is in close proximity to the 
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representations, statements, claims or terms it clarifies, 

modifies, explains, or to which it otherwise relates; 

g. Whether it is presented in a place where 

consumers cannot miss seeing it; 

h. Whether it is presented in such a way as to be 

free from distractions, including but not limited to sound, 

graphics, or text, that compete for the attention of the 

consumer; and 

i . Whether the viewer is encouraged to scroll down 

within the frame of the page or within a scroll box in 

order to read such a disclosure . 

7. \'Consumer" is a consumer who is a resident of the 

state of Florida. 

8. "Fake news site" includes any online advertisement 

that appears to be, but is not in fact, a news report, 

commentary, blog, or article. 

9. "Landing Page" means any web page that appears in 

response to clicking on a search engine optimized search result 

or an online advertisement link, and displays copy that is an 

extension of the advertisement , search result or ad link. 

10. \'Person" means a natural person, an organization or 

other legal entity, including a corporation, partnership, sole 

proprietorship, limited liability company, association, 
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cooperative, or any other group or combination acting as an 

entity. 

IV. AGREEMENT OF COMPLIANCE 

1. IT IS AGREED by the parties that Epic shall not engage 

in the business of online advertising for ~ period of two years 

beginning at the execution of this AVC. 

2. IT IS FURTHER AGREED by the parties that should Epic 

reenter the online advertising market after the two year ban, 

this AVC applies to and binds Epic in connection with 

advertisements of products and/or services marketed to consumers 

either directly or via affiliates. 

3 . IT IS FURTHER AGREED by the parties that Epic shall 

exercise reasonable care and undertake reasonable investigation 

into all advertisements served through Epic to ensure it will 

not disseminate nor cause to be disseminateg any untrue or 

misleading advertisement. 

4. IT IS FURTHER AGREED by the parties that Epic shall on 

any advertisement or ad,vertorial served to, or caused to be 

served to any website or publisher of online content ensure: 

a. The term "ADVERTISEMENT11 or "ADVERTORIAL11 appears 

clearly and conspicuously at the top center in a manner 

unblocked by pop-up notices, in a high contrast color and 
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at a font size within 10% of the largest font size used on 

the page. 

b. The phrase "THIS IS AN ADVERTISEMENT AND NOT AN 

ACTUAL INDEPENDENT FEATURE OR PRODUCT REVIEW, PERIODICAL, 

EDITORIAL, BLOG, NEWSLETTER, OR CONSUMER PROTECTION UPDATE" 

appears clearly and conspicuously at the beginning of any 

disclosures at the bottom of the advertisement (or, in the 

absence of any disclosures, at the bottom of the 

advertisement alone). This phrase shall be in capital 

letters , the font size no less than 10% of the largest font 

sized used on the page. 

c. No terms appear in the URL such as "blog, 11 

"channel, 11 "daily, 11 "report, "weekly," "monthly," "news," 

"consumer", numerals, or other terms collectively used in a 

manner that is typically associated with news, features, 

reports, newsletters, blogs, or articles; 

d. Formats do not bear the appearance or pag€ titles 

typically associated with news reports, newsletters, blogs, 

or articles, or consumer-oriented investigations or 

reviews; 

e. Any reference to location of the individuals 

referenced in any advertisement is not determined by 

manipulation of programming code or use of any gee-location 
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information provided by a consumer's IP address or similar 

process; 

f. That advertisement does not contain content 

suggesting actual objective and independent news reporters, 

bloggers, or newsletter editors have conducted interviews 

with individuals referenced in the advertisement, reports, 

surveys, or tests of any product, service, or program, 

featured in any website or other publication. 

g. That advertisement does not contain any 

photographs or any individual(s) referenced in the 

advertisement unless such person(s) are, in fact, actual 

users of the product and have consented, in writing, to 

have thel.r photograph{s) published. Consent notifications 

will be kept on file by the Epic, and will include all 

contact information including name, address, city, state, 

zip code, email address, a.nd te;tephone number(s), including 

area code; 

h . That advertisement does not contain before & 

after photographs suggesting specific results from users of 

the product unless such person(s) are, in fact, actual 

users of the product and have consent.ed... in writing, to 

have their photograph (s) published. Consent notifications 

will be kept on file by Epic, and will include all contact 

information including name, address, city, statei zip code, 
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email address, and telephone number(s), 

code ; 

including area 

i. That advertisement does not contain unsupported 

comments by individuals referenced in the advertisement, or 

persons depicted in photographs who have used the goods or 

services being advertised; 

j . That advertisement does not contain photographs 

of reporters , anchors, broadcast network, station or cable 

network logos, or slogans typically associated with news 

reports, blogs, articles, or news outlets; 

k. That advertisement does not contain news feeds, 

stock market tickers, weather reports, or other such 

content suggesting it is an actual news website; 

1 . That advertisement does not contain any comments 

or testimonials suggesting that such comments express the 

views of actual, independent consumers; 

m. That date and time of comments or testimonials 

posted on advertisements are true ahd accurate, and are not 

manipulated by programming code based on the date a user 

views the advertisement; 

n. That advertisement does not contain misleading 

subject tabs near or at the top of the page purporting to 

redirect the consumer to various subtopics within the 

website such as "Health," "Fitnes·s," "Style," and others 
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when, in fact, all direct the consumer to an order page for 

the advertised product or service. 

o . That advertisement does not misrepresent any 

statements concerning free trial offers, limited supplies, 

limited time periods to purchase or receive discounted 

shipping that are arbitrary, and manipulated by programming 

code based on the date and time a user visits the website; 

p. That Epic will not fail to disclose, or assist 

others in failing to disclose, clearly and conspicuously: 

(1) Any material connection, when one exists, 

between any user or endorser of any product, service, 

or program and Epic or any other person manufacturing, 

advertising, labeling, promoting , offering for sale, 

selling or distributing such product, service, or 

program. 

( 2) If applicable, the consumer will be subject 

to recurring charges for additional shipments of goods 

or services unless and until the consumer takes 

specific steps to cancel the additional shipments. 

q. That Epic will not fail to, in connection with 

the advertising 1 promotion, ma:~;keting, offering for sale, 

sale 1 or provision of any goods or services through an 

Affiliate Program : 
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(1} Require each Affiliate and/or Affiliate 

Network used in any Affiliate Program to provide to 

Epic the following identifying information: 

i. In the case of a natural person, the 

Affiliate's or Affiliate Network's first and last 

name, physical address, country, telephone 

numberr email address, and complete bank account 

information as to where payments are to be made 

to that person; 

ii . In the case of a business entity that 

is a direct Affiliate with Epicr the Affiliate's 

name and any and all names under which it does 

business, state of incorporation, registered 

agent, and the first and last name, physical 

address, country1 telephone number, and email 

addreSp for at least one natural person who owns, 

manages, or controls the Affiliate, and the 

complete bank account information as to where 

payments are to be made to the Affiliate 

iii. In the case of a business entity that 

is an Affiliate Network, the Affiliate Network's 

name and any and all names under which it does 

busine-ss, state of incorporation, registered 

agent, and the first and last name , physical 
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address, country, telephone number, and email 

address for at least one natural person who owns , 

manages, or controls the Affiliate Network, and 

the complete bank account information as to where 

payments are to be made to the Affiliate Network; 

and 

iv . If Epic has access to certain 

Affiliates onl y through an Affiliate Network, 

then Epic shall contractually require each 

Affiliate Network to obtain and maintain from 

those Affiliates the identifying information set 

forth in Subsection e . (l) . i and e . {1) . ii of this 

Section prior to the Affiliate's or Affiliate 

Network's 

Program. 

participation in Epic's Affiliate 

r . That as a condition of doing business with any 

Affiliate or Affiliate Network or such Affiliate or 

Affiliate Network's acceptance into any Epic Affiliate 

Program: 

{1) Provide each such Affiliate or Affiliate 

Network a copy of this AVC; 

(2) Obtain from each such Affiliate or Affiliate 

Network a signed and dated statement acknowledging 
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receipt of this AVC and expressly agreeing to comply 

with all terms of this AVC; ahd 

(3) Clearly and conspicuously disclose in 

writing that engaging in acts or practices prohibited 

by this AVC will result in immediate termination of 

any Affiliate or Affiliate Network and forfeiture of 

all monies owed to such Affiliate or Affiliate 

Network; provided, however, that if Epic has access to 

certain affiliates only through an Affiliate Network, 

then Epic sh~ll contractually require that the 

Affiliate Network provide the information required by 

this Subsection to each of those Affiliates and retain 

proof of the same prior to any such Affiliate being 

used in any Epic Affiiiate Program; and if Epic should 

acquire an entity that has an existing program of 

selling through Affiliates, the entity must complete 

all steps in the Subsection prior to Epic's 

acquisition of the entity. 

s. Require that each Affiliate or Affiliate Network, 

prior to the public use or dissemination to consumers of 

any marketing materials, including, but not limited to, 

websites 1 emails, and pop-ups used by any Affiliate or 

Affiliate Network to advertise, promote, market, offer for 

sale, or sell any goods or services through any Epic 
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Affiliate Program, provide Epic with the following 

information: 

(1} Copies of marketing materials to be used by 

the Affiliate or Affiliate Network, including text, 

graphics, video; audio 1 and photographs; 

(2) Each location the Affiliate or Affiliate 

Network maintains, or directly or indirectly controls, 

where the marketing materials will appear 1 including 

the URL of any website; and 

( 3) For hyperlink~ contai;ned within t:P.e 

marketing materials each location, including landing 

pages, to which a consumer will be transferred by 

clicking on the hyperlink, including the URL of any 

website. 

t. That Epic shall require each Affiliate or 

Affiliate Network to maintain and provide to Epic upon 

request records of the dates when the marketing materials 

are publ ically used or disseminated to consumers. 

u. That Epic shall promptly review the marketing 

materials specified in Section IV.2.h above as necessary to 

ensure compliance with this AVC. Epic shall also promptly 

take steps as necessary to ensure that the marketing 

materials provided to Epic 1.mder IV . 2. h above are the 

marketing materials publically used or disseminated to 
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consumers by the Affiliate or Affiliate NetviOrk. If Epic 

determines that use of any market i ng materials does not 

comply with this AVC , Epic shall inform the Affiliate or 

Affiliate Network in writing that approval to use such 

marketing materials is denied and shall not pay any amounts 

to the Affiliate or Affiliate Network for such marketing, 

includin g payments for leads , "click-throughs , " or sales 

resulting there from. Provided , however , that if Epic has 

access to certain Affiliates only through an Affiliate 

Network, then Epic shall contractually require that the 

Affiliate Network comply with the procedures set forth in 

this Subsection as to t hose Affiliates. 

v . That Epic promptly investigates any complaints 

that Epic receives through any source to determine whether 

any Affiliate or Affiliate NetvJOrk is engaging in acts 0r 

practices prohibited by this AVC , either directly or 

through any Affiliate that is part of any Epic Affiliate 

Program . 

\v. Epic shall take all such reasonable steps 

necessa1·y to enforce compliance with these terms by any 

Affiliate or Affiliate Network . Upon determining that any 

Affiliate or Affiliate Network has engaged in , or is 

engaging in , acts or practices prohibited by this AVC , 
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either directly or through any Affiliate that is part of 

any Epic Affiliate Program; immediately: 

(1) Disable any connection between the Epic 

program and the marketing materials used by the 

Affiliate or Affiliate Network to engage in such acts 

or practices prohibited by this AVC ; 

(2) Halt payments to the Affiliate or Affiliate 

resulting from such acts or practices 

prohibited by this AVC; and 

(3) Terminate the Affiliate or Affiliate 

Network; provided, however, Epic shall not b e in 

violation of this subsection if Epic fails to 

terminate an Affiliate Network in a case where Epic's 

only access to an Affiliate who has engaged in acts or 

practices prohibited by this AVC is through an 

Affiliate Network and the Affiliate Network 

immediately terminates the Affiliate violating this AC 

from any Affiliate Program maintained by Epic. 

5 . IT IS FURTHER AGREED that Epic shall undertake an 

initia l compliance review of all advertising and advertisements 

facilitated by its advertising network to enforce compliance 

\oJith the provisions of this AVC. Epic shall also undertake a 

quarterly revie\v of all such advertising thereafter and shall 

provide to the Florida Attorney General, on a quarterly basis 
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beginning six (6) months after e~ecution of this AVC and 

continuing for eighteen (18) additional months , a list of 

identified violations and Epic ' s r esolution of e ach . 

V . PAYMENT BY EPIC 

Epic ag rees to pay the sum of $250,000 to the OAG , 

provided , however, that the payment shal l be suspended if (a) 

the conditions and obligations set forth in Section IV are 

satisfied, and (b) Epic is not engaged in online advertising . 

Should a violation of Section IV occur , or should Epic or any 

successor reenter the online advertising business after the two 

year period set out in Section IV , Subsection 1, Epic shall pay 

$2 50 , 000 , and payments shall be made payable to the Department 

of Legal Affairs Revolving Trust Fund for expended attorney ' s 

fees and costs and other costs and expenses , including but not 

limit~d to non-attorney employee costs, management fees, 

administrative expenses and overhead associated with the mat ters 

resolved herein and to cover the OAG for the costs of future 

compliance with this AVC, and sha l l be del ivered to Richard P . 

L.::n-1son , Director , Consumer Protection Division, Office of the 

Attorney General , Department of Legal Affairs , PL- 01 , Tbe 

Capitol , Tallahassee, Florida 32399-1050 , pursuant to Section 

501 . 2096) , Florida Statutes (2011) . This payment does not 

preclude the Department of Legal Affairs from pursuing any other 
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action, relief , or sanction available to the Department of Legal 

Affairs for any act which, independent of this AVC , would 

constitute a violation of the laws of Florida. 

VI. RECORDKEEPING PROVISIONS 

1 . IT IS FURTHER AGREED by the parties that for a period 

of t\·lelve ( 12) months from the date o f execution of the AVC , 

Epic shall retain those material records in connection with this 

Agreement, namely Epic ' s financial statements and advertisements 

received by advertisers and placed on Epic ' s website for 

potential publication by Epic's affiliates. Epic shall make 

such records and reports available for inspection following 

ninety (90) days ' notice counsel for Epic with an opportunity to 

('bj ect . 

2 . IT IS FURTHER F.GREED by the parties that a period of 

tv1elve (12) months from the date of the execution of this AVC , 

or until such time as the indebtedness described in section v is 

satisfied, whichever period is longer, Epic shall promptly 

notj fy the OAG of any changes in corporate structure that may 

affect compliance obligations arising under the AVC , including 

but not limited to a dissolution, assignment , sale , merger , or 

other action that would result in the emergence o f a successor 

entity ; the creation or dissolution of a subsidiary , parent , or 

a ffiliate entity that engages in any acts or practices subject 
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t o this AVC; the filing of any bankruptcy petition ; a c hange in 

the corporate name or address. 

3 . IT IS FURTHER AGREED by the parties that for a period 

of twelve (12) months from the date of the execution of the AVC 

or until such time as the indebtedness described in section V is 

satisfied, whichever period is longer , Epic shall notify the OAG 

of any material change in any corporate ownership or control . 

4 . IT IS FURTHER AGREED by the parties that for pur:poses 

of this AVC, 

a . Epic shall, unless otherwise directed by OAG 

representatives, mail all written notifications to the OAG , 

identifying all written communications as in reference to 

OAG Case No . L10 - 3-1157 , and sent to : 

Consumer Protection Division/Tallahassee 
Office of the Attorney General 
The Capitol , PL-01 
Tallahassee, Florida ~3299-1050; and 

b. The OAG shall , unless otherwise directed by AD 

NETWORK, mail all written notifications to Epic to: 

Azoogleads US , Inc . d/b/a Epic Advertising , Inc . 
512 7th Avenue , 12th Floor 
New York , New York 10018 

VII. NO ADMISSION OF LIABILITY OR WAIVER OF DEFENSES 

IT IS FURTHER AGREED by the parties that this AVC is not 

and shall not in any event be construed, deemed to be, and/or 

used as : 
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1 . An admission or evidence of the validity of any claim 

that the OAG has or could assert against Epic, 01· an admission 

of any alleged wrongdoing or liability by Epic; 

2 . And admission or evidence of any fault of omission by 

Epic in any civil, criminal , or administrative proceeding in any 

court, administrative agency or other tribunal, other than such 

proceedings as may be necessary to consummate or enforce this 

AVC . M01:eover·, by entering into this AVC and agreeing to the 

teHns and conditions provided herein , Epic does not intend to 

waive and does not waive any defense it may have in any other 

action or proceeding that has been or may be brought against 

them arising from advertising. 

3 . A finding by any court or agency , including the OAG, 

that Epic has engaged in any act or practice declared unla\,Jful 

hy any laws , rules or regulations of the State of Florida. 

VIII . APPLICATION, EFFECT AND OTHER TERMS 

IT IS FURTHER AGREED by the parties that: 

1 . This AVC shall become effective upon its execution by 

i:ill paL·t ies , and subsequent acceptance by the At to1·ney General , 

by and through a Deputy Attorney General \vho may refuse to 

accept it at his disc retion. The receipt or deposit by the OAG 

of the monies called f or in this Agreement does not constitute 

acceptance by the OAG , and such monies received will be 
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immediately returned if the Attorney General does not accept 

this Agreement ; 

2 . No \vaiver , modification or amendment of the terms of 

this AVC shall be valid or binding unless made in writing, 

signed by the parties and then only to the extent set forth in 

such written waiver , modification , or amendment ; 

3 . This AVC shall be governed by , construed and enforced 

e>~clusi vely in accordance \vi th and subject to the laws of the 

State of Florida , including, but not limited to, its choice of 

lavJ principles ; 

4 . No waiver of any term, provision , or condition of this 

AVC , whether by conduct or otherwise , in any one or more 

instances , shall be deemed to be, or shall constitute , a waiver 

of aDy other provision hereof , whether or not similar , nor shall 

such waiver constitute a continuing waiver , and no waiver shall 

be binding unless executed in writing by the party making the 

v~ai ver ; 

5. If any clause , provision , or section of the AVC shall , 

for any reason , be held illegal , invalid , or unenforceable , such 

illegality , invalidity , or unenforceabil i ty sha ll not affe ct any 

other clause , provision , or section of this AVC , and this AVC 

shall be construed and enforced as if such illegal , invalid, or 

unenforceable clause, section, or other provision had not been 

contained herein ; 
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6. Epic shall be responsible for delivering a copy of 

this AVC to all of their officers , directors , successors , and 

managers. Epic must also deliver a summary of the material 

terms of this AVC to its employees , affiliates , and other 

persons who engage in conduct related to the subject matter of 

this AVC. For current personnel, delivery shall be within ten 

(10) days of the date of execution of this AVC . For new 

personnel, deli very shall be made within ten ( 10) days of the 

date of commencement of employment or other association vJitb 

Epic . 

7 . Violations of this AVC shall subject Epic to civil 

penalties and sanctions provided by law, and payment of 

attorneys ' fees and costs incurred in enforcing the provis ions 

of this AVC; 

8. This AVC constitutes the entire agreement and 

understanding between the parties relating to t he subject matter 

contained here in. This AVC may not be altered, amended, or 

modified in any respect or particular whatsoever except by a 

writing duly executed by e ach of the parties . 

9 . The OAG, on behalf of the State of Floridc:t , hereby 

release.= , acquits , and forever discharges Epic and its 

respective officers, directors, managers, members , managing 

members, and employees from any and all actions , causes of 

action , obligations , liabilities , claims or demand for dama ges, 
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civil penalties, claims for relief , or demand whatsoever in law 

or equity , civil or administrative , which were asserted or 

maintained, could have been asserted or maint ained , or which 

could in the future be asserted or maintained against hem i n any 

civil , enforcement , or administrative action , or proceeding , 

based up on , arising out of , rel a ted to , or connected with , 

directly o r indirect ly , the subject of the OAG ' s investigation 

and the alleged \HOllgful conduct described above. It is a9reed 

that the OAG shal l not r eopen this matter e xcept to the e::t ent 

it i nvestigates an alleged b r each of this AVC . 

H. EXECUTION 

IN ~'HTNESS WHEREOF, Epic , has caused this Agreement to be 
Yu u,~ &· fC I r'-r 

e i:ecuted by !;}a.v-:i-4 -6-ra-ft , the Managing Member of Epic , a duly 

authorized representative of Epic as a t rue act and deed , in 

!!2ov JtJ0: 
ON'ifrr~ o . G.eunt~i", ______ C_-_A_,_v~------------ til is 

1 2013 . ---

BY MY SIGNATURE I hereby a ff irm that I am acting in my capa~ity 

1vitll Epic and that by my signature I am binding s aid company to 

this Agreement . 
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Azoogleads , Inc., d/b/a Epic Advertising , Inc . 

fR...vtl'l~ 
..COUN'fY OF (} r..;!(/}{2£ 0 

BEFORE ME , an · er duly authorized to take 
a:- {)-3clmowledgments in t he of /v r ~"Ttl to , persona lly 

appeared lOl-\. YlU K\1-V\ as (Vf..ftrvf'l6 rN(. f·i~;..'116tX, . of 
tll2oO(r{,~f1125, ;iVC- _J , and acknowledged b e fore me tha t he e!~ecuted 
the foregoing instrument for the p urposes therein stated , on 
this l-(b day of Mo._;y , 20 1 3 . 
SHorn to and subscribed before me 

~-~Ccv' - , 20 .. 3) 

~--=~======~----(print name) 
NOTAR.1 PUBLIC 

this 

(Print, type or stamp commissioned name of Notary Public) 

Personally known or Produced identificat ion / 

Type of Identi fica t ion Produced : 

0~. - l'( ----

ROLAND N. MARK 
Barrister & Solicitor 
406 - 16 Wertheim Court 
Richmond Hill, Ont. l 4B 3H7 
Tel: (905) 709·9618 
Fax: (905) 709-9520 
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Accepted this ~~~~ day of 

~-
wi(yi .i.4-n\ B. A.rrni1S"tead 
Assistant Attorney General 
State of Florida 
OFFICE OF THE ATTORNEY GENERAL 
The Capitol , PL-01 
Tallahassee , Florida 32399- 1050 
(350) 414-3805 

Accepted this J / day of ~---t_j_ __ _ 

Assistant Attorney General 
State of Florida 
OFFICE OF THE ATTORNEY GENERAL 
The Capitol , PL- 01 

Tallahassee , Florida 32399- 1050 
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